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Um estudo concluiu que as interrupções eram muito mais assimétricas en-
tre pares de sexos diferentes que entre pares do mesmo sexo. 
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mais frequência (D. Zimmerman e C. West, “Sex Roles, Interruptions and 
Silences in Conversation”, Amsterdam Studies in the Theory and History of 
Linguistic Science Series 4 [1975]: 211–236).

“Warmth and Competence as Universal Dimensions of Social Perception: 
The Stereotype Content Model and the BIAS Map,” in M. P. Zanna, org., 
Advances in Experimental Social Psychology 40 (2008): 61–149 (Nova York, 
NY: Academic Press). Ver também A. Cuddy, P. Glick e A. Beninger, “The 
Dynamics of Warmth and Competence Judgments, and Their Outcomes 
in Organizations”, Research in Organizational Behavior 31 (2011): 73–98.

Capítulo 9: Chamados

Allison Kopicki, “Women and the ‘I Don’t Know’ Problem”, New York Ti-
mes, 15 de maio de 2014; M. K. Lizotte e A. Sidman, “Explaining the Gender 
Gap in Political Knowledge”, Politics & Gender 5 (2009): 127–51; A. Lusardi 
e O. Mitchell, “Financial Literacy Around the World: An Overview”, The 
National Bureau of Economic Research (2011), trabalho nº 17.107.

Chris Bradley, “Jeena Cho on Zen Lawyering”, Lawyerist, 24 de junho de 
2013, http://lawyerist.com/66636/interview-with-jeena-cho.

Capítulo 10: Facilite as coisas
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mentação gerava sentimento de culpa nas pessoas com restrições alimentares 
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e as levava depois a novamente serem muito indulgentes consigo mesmas, 
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